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Call for Papers: ICMD 2021
(International Conference for Markets and Development, 2021)

Trichy, India.
(Online CFP available at https://ismd2020.iimtrichy.ac.in/Tracks.html)
Submission link: https://easychair.org/conferences/?conf=ismd2021

Rethinking Marketing, Growth, and Development: Contesting and
Contextualizing Knowledge
Extant research in marketing is Eurocentric and marginalizes non-Western perspectives
and experiences (Ellis et al. 2011, Eckhardt, Dholakia, and Varman 2013). A limited worldview
has resulted in the marketing knowledge and practices rooted in the majority world (settings such
as Africa, Asia, and South/Central America) being under-examined (Varman and Saha 2009,
Varman and Sreekumar 2015). Even in an ostensibly “globalized” domain such as international
marketing, the West remains the key referent against which “the Rest” are compared and
understood. Moreover, as Türkdoğan (2019) points out, even with the increasing recognition of
the variegated consumption and marketing practices in the majority world, knowledge production,
and conceptualization continue to be driven by Western assumptions (see also Alcadipani 2017).
In such a context, it becomes important for scholars to move beyond a monochromatic Western
lens, and oversimplified dichotomies such as East and West, to contextualize and particularize
knowledge creation and practices.
While globalization has resulted in greater intercultural contact, it has also led to the spread
of neoliberalism. The neoliberal ideology has proven remarkably hardy, and has not only survived,
but flourished in the aftermath of the financial crises and recession in the first decade of the 21st
century. Crouch (2011) attributes the resilience of neoliberalism to the enormous power wielded
by corporations, and places a mild hope on civil society and social movements acting as
countervailing forces on such power. The onward march of neoliberalism has exacerbated
Bauman’s (2000) somewhat dystopian vision of liquidity, accompanied by consumer precarity and
helplessness. An unabashedly neoliberal thinking has infiltrated even academic institutions,
leading to identity crises and insecurity (see Knights and Clarke 2014). On the other hand,
somewhat paradoxically, nativism appears to be on the rise in countries across the world, with
populist governments pandering to at times xenophobic tendencies. Neoliberalism seamlessly
glides over this apparent contradiction of a globalized world order administered through populist
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governments. Taking social Darwinism to the extreme, neoliberal world views force consumers to
be in perpetual competition with each other, and lead precarious existences, while corporations
can continue amassing wealth and power (see Verhaeghe 2014). Marketing and its allied functions
have often served to buttress some of these problematic ideologies. For example, Eckhardt,
Varman, and Dholakia (2019) point out that marketing concepts such as branding, customer
relationship management, and consumer intimacy serve to function as a soft veneer that masks the
hard financial and economic interests driven by corporations. Such masking perpetuates
problematic relationships among marketers, corporations, and consumers.
There is an urgent need to critique and deconstruct the key nodal points of Eurocentric
neoliberal discourse centered around the West, markets, marketing, growth, and development.
Scholarship has to move beyond its oversimplified dichotomies and exclusionary tendencies for
any effective critique of neoliberalism to emerge. Specifically, scholars in marketing need to
engage with some important questions: How are the hierarchies of knowledge in the discipline
structured?

How do we subvert the existing hierarchies of knowledge to create a more

participatory, inclusive, and socially just disciplinary agenda? Whose purposes do marketing and
markets serve? What do we mean when we talk and write on issues such as growth and
development? How are power relations embedded in markets, growth and development discourse?
As academics, how can we strive for marketing and growth that caters to the needs of the most
vulnerable sections of the global population? How can we contextualize marketing knowledge and
understanding, and ensure that marketing discourse does not get homogenized and blindsided by
focusing on specific geographies such as the West?
To this end, we invite paper submissions under the following tracks:
Tracks and track descriptions
1. Management education under neoliberalism (Track Chair: Dr. Devi Vijay)
Higher education institutions are sites for the production of a public good by creating
politically conscious, critically engaged, and responsible citizens (Giroux, 2013). While higher
education is a social technology of power and control that mediates and legitimates cultural capital
(Bourdieu and Passerson, 1990), it can become a liberating moral and political practice that
prepares students to interrogate their embeddedness in the world. Education thus serves as an
instrument for democratic citizenship and social transformation (Freire, 1972; Giroux, 2002). In
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India, educational institutions have served as democratizing spaces through the implementation of
reservations and as sites for the transformation of gender relations (Nair, 2016; Teltumbde, 2018).
Under neoliberalism, higher educational institutions are subjected to marketization,
privatization and financialization, in order to deregulate the education sector in the name of
economic efficiency, greater ‘freedoms’ and individual choice (Harvey, 2007). The neoliberal
logic shifts attention from systemic political and economic problems to autonomous, rational
individuals, responsibilized for their life ‘choices’ (Rose, 1990). Neoliberalization of higher
education diminishes the capacity for humanistic values, critical thought and social and civic
agency, rendering instead, enterprising consumer citizens, skilling themselves for corporations
(Giroux, 2013). Knowledge is stripped of ethical and political considerations associated with
participation in the public sphere and instead morphs into a form of financial capital for investment
in the market economy (Giroux, 2002). Moreover, the language of tuition debt shapes career
choices and world views, as students are prematurely conscripted into the marketplace, and
freedom is reduced to a freedom to consume and invest. In this University as a transnational
corporation, academic disciplines gain status based on their exchange value in the global market,
with subordination of learning to market diktats (Giroux, 2002; Nussbaum, 2016). Academic labor
is driven by managerial imperatives of efficiency, comparability, and standardization, measured
through global journal rankings and accreditation processes (Parker, 2014). Rendered particularly
precarious in this knowledge economy, are contractualized academic workers and doctoral
students (Gupta and Nair, 2019; Jagannanathan and Packirisamy, 2019). Business schools in
particular become a sacred site for the production and reproduction of neoliberal orthodoxy,
erasing critical thought and social concerns (Fotaki and Prasad, 2015; Varman, Saha and Skalen
2011; Vijay and Varman, 2018).
More recently, studies have investigated the Hindutva-neoliberal ideology link (Chacko, 2019;
Gopalakrishnan, 2006; Williams, 2016), with higher educational institutions becoming political
flashpoints. The state has steadily retreated from funding of higher education, increased fees in
public institutions and under the rhetoric of sedition and anti-nationalism, sought to sanitize
educational institutions of political activity (Williams, 2016). Importantly, these forces have not
been uncontested. Academic writing on these issues in today’s political milieu is an act of
resistance, an act of writing for change. Most saliently, in the last few months in India, students
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have claimed and re-claimed university spaces to protest against recent legislations, often despite
brutalities by the police and organized political factions (Sen, 2020; Sharma, 2019).
It is in this context that this track encourages new empirical and conceptual perspectives on
the marketization, corporatization and financialization of higher education. We invite papers from
diverse methodological and disciplinary perspectives engaged with (but not limited to) the
following illustrative themes and questions:
-

-

-

Inquiries into logics, values, practices of neoliberal higher education. How does
neoliberalism shape the future of the university?
How does marketization of higher education shape student subjectivities? How does it
influence academic research?
In higher education, how are prevailing inequalities along vectors of gender, caste,
ethnicity, religion and class transformed (mitigated, amplified, morphed) as they intersect
with neoliberal forces?
Relationship between fundamentalist forces and neoliberal ideology in higher educational
institutions.
How do we decolonize higher education? What are the different sites and spaces of
decolonization in higher education? What are the limits placed on decolonization in
contemporary neoliberal educational institutions?
Critical reflections on alternative pedagogies.
Studies of students’ resistance within higher educational institutions against tuition fees,
state policies, colonial pedagogies, gender, caste or class relations. How do we resist
through our academic writing?

Queries related to this track may be addressed to Dr. Devi Vijay: devivijay@iimcal.ac.in
2. Hegemony of markets and consumer resistance (Track Chair: Prof. Andreas
Chatzidakis)
We are in the midst of an unprecedented crisis for both people and planet: from The UN’s
Intergovernmental Panel on Climate Change (IPCC) severe warning that we need to cut annual
global emissions by half in the next 11 years, to the ongoing refugee crisis, to the rise of
authoritarian governments across the globe. Largely to blame for this crisis are neoliberal
capitalism and the hegemony of market logics. This track welcomes topics focused on forms of
collective and individual activism that attempt to address this multi-faceted crisis head on. What
is the role of consumer resistance and how fit-for-purpose are our prior understandings of it? What
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is the role of care and solidarity in consumer movements and social movements more broadly?
And how can we begin to avow, and work with (rather than against) our multiple interdependencies
and vulnerabilities?
Queries related to this track may be addressed to Professor Andreas Chatzidakis:
Andreas.Chatzidakis@rhul.ac.uk
3. Marketization and development (Track Chair: Prof. Fuat Firat)
This track will focus on the impact of marketization on development. In exploring this, both
concepts, ‘marketization’ and ‘development’ require deeper articulation. The construction and
institutionalization of the market, specifically as part of the modern project, its entrenchment
across capitalist economies originally and its contemporary global diffusion, along with a culture
of neoliberalism, provide multiple avenues for observation, exploration, and study. So does the
nature and definition of development. If expanded beyond an economistic conceptualization of
development many alternative futures and visions of organizations of life become possible to
propose and present.
Presenters for this track are encouraged to investigate all the above mentioned avenues along
with the potential contradictions and synergies between the different conceptualizations of
‘marketization’ and ‘development’ proposed.
Queries related to this track may be addressed to Professor Fuat Firat: fuat.firat@utrgv.edu

4. Poverty, markets, and vulnerable consumers (Track Chairs: Dr. Ramendra Singh
and Dr. Apoorv Khare)
“The poor will be always with us, but what it means to be poor depends on the kind of ‘us’ they
are with … If ‘being poor’ once derived its meaning from the condition of being unemployed,
today it draws its meaning primarily from the plight of a flawed consumer.”
(Bauman, 2005; p.1)
Although poverty affects more than two-thirds of our planet world, yet management
literature has got interested in poverty research only in the past few decades. Popularized as base
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of the pyramid (BoP) by Prahalad (2009), the concept of poverty affects not only responsible
consumptions, but also the nature of our markets, which are skewed towards high income
consumers. According to Mahajan and Banga (2005), 86% of our population is untouched by the
reach of formal markets. The poor face income deprivations, material deprivation, homelessness,
low literacy. In general they have faced very poor access to several other resources, which are
available to other consumers having higher purchasing power. Across the globe, the popularization
of the consumer culture has further led to discrimination and marginalization of the poor in the
society. People living in poverty thus feel socially excluded, marginalized, and stigmatized from
the market (Bauman, 2005). But tensions arise since, ‘being poor does not obviate socio-cultural
aspirations to consume’ (Hamilton et al, 2014, pp 1834).
In the light of this context, this track welcomes submissions on various dimensions of
poverty, markets and consumption that weaves in the realities of consumers’ income inequalities,
marginalization, vulnerabilities, low-literacy, disadvantaged positions, and disabilities among
others. Both theoretical and empirical works from a broad range of perspectives are encouraged.
Queries related to this track may be addressed to Dr. Ramendra Singh and Dr. Apoorv Khare:
ramendra@iimcal.ac.in, apoorv@iimtrichy.ac.in
5. The connected era, consumer subjectivity, and well-being (Track Chair: Prof. Russell
Belk)
Rural India and Africa offer good examples of places that have rapidly become connected to
each other and the rest of the world thanks to adoption of cheap cell phones and internet access
(e.g., Tenhunen, A Village Goes Mobile, 2018). Thanks to leapfrogging technologies, this
connectivity and access have even preceded electrification. They have also provided access to
television, music and film downloads, pornography, digital currency, and much more.
These changes have also brought about social changes and disrupted traditional authority as
the young and educated gain power through their mastery of these technologies.

Gender

hierarchies and orientations have sometimes been disrupted as well. More love marriages and
marriages to partners from more distant places have resulted.
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information, transportation, and health care have also improved and affected incomes, education,
migration patterns, infant mortality and maternal deaths.
Besides the more obvious effects on health, wealth, and social connectivity, becoming
connected also likely affects the way people think about themselves. These technologies are
generally seen as empowering, although these benefits are not uniformly distributed within a given
locale. Moreover, there are potential costs and dangers, just as there are in the more economically
developed world. Problems in areas such as internet addiction, security, and privacy may be
compounded by what has been called “leaping luxuries” (Belk, 1999), in which “necessities” like
food are foregone in order to afford “luxuries” like internet access.
In this track we are interested in case studies, conceptual treatments, and other assessments or
demonstrations of the effects of becoming connected on subjectivities and feelings of well-being.
Both qualitative and quantitative approaches are welcome. While macro treatments are invited,
we are especially interested in micro treatments in developing economies and cultures.
Queries related to this track may be addressed to Professor Russell W. Belk:
rbelk@schulich.yorku.ca
6. Rethinking consumer culture and development (Track Chair: Dr. Pia Polsa)
The first United Nations Sustainable Development Goal (SDG) is “no poverty”
(https://www.un.org/sustainabledevelopment/poverty/). The measure of extreme poverty
according to the UN is in dollars. If a person lives on less than $1.25 a day the person is extremely
poor (ibid). Even if it is acknowledged that poverty is multifaceted and not always only economical
(Banerjee and Duflo, 2011) research focus has been on economic terms and particularly in business
studies the economic well-being has been emphasized and market potential of the less affluent
stressed (e.g. Prahalad and Lieberthal, 1998; Prahalad, 2004). The aim of this track is to ask: What
is development? Whose development? What is the relationship between consumer culture and
development? Namely, if the basic needs of sufficient shelter and nutrition is met then frugal
lifestyles are also the most sustainable as the global statistics of ecological footprints shows
(https://worldmapper.org/maps/grid-ecologicalfootprint-2019-population/). So, shouldn’t the
development rather go from consumption culture towards frugal? Shouldn’t global North learn
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from global South how to live sustainably and how to find well-being in frugality? Without
idealizing poverty this track seeks papers that discuss critically if in the name of development
consumer culture is preached to the less affluent. The track also welcomes papers that identify
sustainability among the poor that can be brought as development to the rich. Additionally, the
track welcomes papers addressing and investigating the silencing of global south in Consumer
Culture Theory (CCT).

Queries related to this track may be addressed to Dr. Pia Polsa: pia.polsa@hanken.fi

7. Alternative imaginations of markets and development (Track Chair: Prof. Finola
Kerrigan and Dr. Emily Ngan Luong)
This track invites papers which report on alternative models of ‘development’ from that which
dominate the mainstream within the context of globalisation and international markets. In the face
of the climate emergency, the ongoing COVID19 pandemic and social and political turmoil, calls
for new ways to think about markets and development are required. Where liberalisation of global
markets and economies of scale dominate discussions on stimulating economic growth, there are
alternative visions of development being enacted around the world. This track calls for
submissions which highlight how these alternative communities have come about in order to offer
a chance for collective reflection on alternative visions for the future.

Queries related to this track may be addressed to Professor Finola Kerrigan and Dr. Emily Ngan
Luong : f.kerrigan@fashion.arts.ac.uk, ngane@lsbu.ac.uk

8. Decolonization and the Global South (Track Chair: Dr. Hari Sreekumar)
In his seminal analysis of the East-West relationship, Said (1978) argues that knowledge and
understanding of the Orient are inexorably shaped by the specific positions occupied by Europeans
as colonizers, which placed them in highly asymmetrical power relations with colonized subjects.
Subsequent scholars have critiqued these power relations, highlighting notions such as
postcolonial mimicry, hybridity (Bhabha, 1994), the psychological trauma wrought by colonialism
(Fanon, 1952), and even the futility of launching a critique of power, when such a critique in itself
gets constrained by the discourses of colonization (Nandy, 2009). Grand narratives apart, the long
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shadow of colonialism can be seen in the quotidian production of knowledge and practices
occurring in postcolonial societies. For example, as Ellis et al (2011) suggest, academic disciplines
such as marketing are permeated by Eurocentrism, with values such as individualism, and
rationalism getting emphasized. Such emphases result in these values being seen as ontological
“givens” rather than the products of specific cultures and time periods. In much of the global South,
the establishment of educational institutions, and the use of western pedagogical devices in these
institutions has resulted in local forms of knowledge getting elided (e.g., Varman and Sreekumar,
2015).
The terminology “Global South” is used to refer to developing or poor countries in general
(Arrighi, 2001; Alcadipani et al., 2012). Other terms such as countries of the “periphery,” and
“Third World” are also used to refer to these countries, all indicative of a subordinate position
(Alcadipani et al., 2012). These writings inform us that the “Global South,” far from being selfevident and natural, is very much a constructed category. Such references point to the presence of
neo-imperialism in our political discourse. Such a view translates to management, and has
consequences for knowledge production and dissemination. Knowledge emanating from the socalled Third World is often exoticized, “othered,” and seen as the product of specific
circumstances, whereas western knowledge is seen as universal. Moreover, as Alcadipani (2017)
points out, research and pedagogy that is borrowed from the West do not fit in neatly in many nonWestern contexts. Further, challenging Western hegemony in knowledge is a difficult task, given
that such challenges themselves have to be posed through the frameworks and discourses invented
by the West (see Alcadipani et al., 2012). This conference track is an attempt to decolonize extant
knowledge on management, and encourage contributions and perspectives from the Global South.
We invite papers under the following broad themes. The list provided is indicative, and not
exhaustive; submissions need not be limited to these themes.
-

Markets and development in the context of the Global South
Postcolonial perspectives on markets and development
Critiques of Eurocentrism in knowledge and pedagogy
Alternatives to Eurocentric perspectives
Challenges faced by scholars in giving voice to perspectives from the Global South

Queries related to this track may be addressed to Dr. Hari Sreekumar: hari@iimtrichy.ac.in
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9. Online and Physical Retailing in Emerging Economies: Promises, Patterns and
Polemics (Track Chairs: Prof. Ruby Roy Dholakia and Prof. Nikhilesh Dholakia)
As late developers, emerging economies often skip many stages of development that advanced
economies have gone through. This happens in physical and online retailing also. Also, as late
developers, emerging economies are not wedded to 'legacy' ways of doing things; they experiment
and innovate on multiple dimensions such as transacting, communicating, payments, delivery and
service. A countervailing force is the weight of tradition in the emerging, sometimes several
centuries old. In retailing, in many emerging economies, this means entrenched, traditional, and
micro-scale retailers represent a significant social, economic and -- importantly -- political force.
This session invites papers that examine the ongoing retail transitions in emerging economies:
traditional to modern, domestic to multinational, physical to online, real to virtual, rural-to-urban
and vice versa, re-seeking of traditions, and so on. Papers that examine tensions, histories,
behaviors, conflicts, innovations, experimentation, influences, impacts, patterns -- especially at
levels above individual enterprises -- are welcome. Of course, we seek geographic variety also,
including comparisons and contrasts; including with advanced economies.

Queries related to this track may be addressed to Professor Ruby Roy Dholakia and Professor
Nikhilesh Dholakia: rrdholakia@uri.edu, nikdholakia@gmail.com
10. Enacting resilience towards sustainable outcomes (Track Chair: Dr. Stefanie
Beninger)
Many agree that resilience is important, including for marketing (Trim and Lee, 2000), for
communities (Bene et al., 2014), and for sustainable development (UN Habitat, 2019). Resilience
as a concept gained attention in the 1960s, becoming a central focus for academic fields such as
ecology (Bene et al., 2014). It has since became a lens employed when discussing social systems
across various levels, including at the individual, organizational, and community level, and beyond
(Westley, 2013). Publications focusing on resilience have seen an exponential increase since 2000
(Linnenluecke, 2017) and over 80 percent of organizations are concerned about resilience of, for
example, their supply chains (World Economic Forum, 2013).
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However, despite its increasing importance, business scholarship has paid less attention (van
der Vegt et al., 2015), where resilience discussions have largely been focused on supply chain
systems (Pereira and de Silva, 2015). In particular, resilience is under-theorized and underresearched in marketing (Hutton, 2016). As a result, there has been calls for increased attention to
resilience in business (e.g. van der Vegt et al., 2015), where “many (if not all) avenues are open
for future research in resilience” (Vogus and Sutcliffe, 2007, p. 3420).
What is resilience, however? Some define resilience as the ability to bounce back or return to
a steady state (the so-called ‘engineering resilience’ (Holling, 1973). However, other work has
argued that “resilience of complex adaptive systems is not simply about resistance to change and
conservation of existing structures” (Folke, 2006, p. 7), rather it is also about making changes to
structures and functions (van der Vegt et al., 2015). In either case, resilience requires a holistic and
systematic view (Meadows, 2008), and thus dovetails with systematic enquiries of marketing.
This track welcomes topics focused on the concept of resilience, especially as it relates to
marketing system actors, structures, and relationships and their role in supporting or constraining
resilience and links to sustainable development. Both theoretical and empirical works from a broad
range of perspectives are encouraged.
Queries related to this track may be addressed to Dr. Stefanie Beninger: Stefanie.Beninger@ie.edu
11. Climate change, markets, and consumption (Track Chair: Dr. Delphine GodefroitWinkel)
Climate change is maybe one of the most important issues in development, and marketing
today (Dholakia and Atik 2016; Hall 2018). Climate change is a long-term shift in global or
regional climate patterns. It refers to the rise in global temperatures from the mid 20th century to
the present and is attributed largely to the increased levels of atmospheric carbon dioxide and the
presence of greenhouse gases in the atmosphere. Climate change is threatening our climate, life on
earth, and the planet itself. In response, many countries, companies and consumers become
increasingly concerned by climate change issues.
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Climate change concerns regulate many consumer behaviors (Schill et al., 2019), even among
younger consumers (Schill, Godefroit-Winkel, and Hogg In press). Countries, companies, and
consumers who aim to combat climate change might develop two kinds of strategies, namely
mitigation and adaptation strategies (Kolk and Pinske, 2004; Nilsson et al., 2004). Climate change
mitigation aims to limit the increases in global temperatures by reducing greenhouse gas
emissions. Adaptation seeks to adjust natural and human systems in response to climate change.
In other words, individuals and institutions may decide to act against the causes of climate change
(mitigation) or to adapt to the consequences (adaptation).

We invite papers based on research and/or lessons from practice around the following, but not
limited, themes:
-

Exploring development plans at the macro and meso levels that aid combating climate
change
Examining consumer relations to innovative development programs that aid, adapt or
mitigate climate change
Identifying collaborative models to combat climate change
Examining partnerships among NGOS, governments and businesses for environmental
practices against climate change
Investigating consumer behaviors at the BoP that aim to mitigate or adapt to climate change
Tracing the impacts of climate change on the lives of consumers in developing countries
Utilizing social systems to combat vulnerability related to climate change
Identifying the initiatives of children and the younger generation to combat climate change

Queries related to this track may be addressed to Dr. Delphine Godefroit-Winkel: d.godefroitwinkel@tbs-education.ma, delphinegodefroit@yahoo.com

12. Marketing and Agnotology (Track Chair: Dr. Prabhir Vishnu Poruthiyil)
A key feature of contemporary societies is the role of disinformation (and hate speech) in
skewing of policy goals away from equality and secularism towards a fusion of neoliberal and
ethno-nationalist agendas (Banaji and Bhat, 2019). Disinformation intentionally confuses the
public, fractures social solidarities essential for progressive transformation of societies, and
thereby provides a smokescreen for elites to entrench the lucrative structural inequalities (Slater,
2014). Scholars of a relatively new field that study ignorance – agnotology – trace the origins of
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this serious malaise afflicting contemporary democracies to the field of marketing (Proctor and
Schiebinger, 2008; Proctor, 2012).
Agnotology scholars state in no uncertain terms: “Marketing has always involved persuasion
bordering on deception...” (Proctor and Schiebinger, 2008). The paradigm case is the tobacco
industry which for decades manufactured ignorance in order to deflect and scuttle policies that
might have adversely affected their profit margins (ibid.). Rather shrewdly, the industry pumped
money into pliant scholars (in fields that included history and health) who generated “knowledge”
intended for confusing regulators by preventing a consensus on the harmful effects of tobacco.
Similar more recent instances of the use of disinformation are revealed in efforts to deny climate
change and sell faulty products by Volkswagen and at Boeing; the latter resulting in tragic
consequences (Gardiner, 2019; McGill, 2019; McIntyre, 2018).
The pernicious impacts of marketing on vulnerable consumers and counterstrategies have
received attention from marketing scholars (Andreasen, 1993; Brekert, 1995). However, serious
analysis of the role of marketing strategies in the development and perfecting of the mechanisms
of disinformation is yet to begin. Contributors to this track are encouraged to submit empirical and
theoretical work that deals with questions such as the following: (1) How have marketing strategies
manufactured ignorance? (2) How are the pure sciences (such as in medicine, or climate change)
used or distorted to suit marketing strategies? (3) Can the counter-strategies to unethical marketing
be translated into the public sphere? (4) Can agnotology contribute to marketing research and
theorizing?

Queries related to this track may be addressed to Dr.

Prabhir Vishnu Poruthiyil:

vishnup@iitb.ac.in

13. Organizing radically: Alternatives to corporate capitalism (Track Chairs: Dr. George
Kandathil and Dr. Rama Mohana Turaga)
The wide recognition of the accumulating adverse economic, environmental, social, and
political impacts of businesses - the ever-widening income inequality, environmental degradation,
exploitative labour practices, undermining of democracy and local governance to name a few - has
led to calls for businesses acting more responsibly (e.g., Sukhdev, 2012). Responding to the call,
one stream of studies showcase some possibilities for the businesses to be responsible such as the
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creation of new legal organizational forms (e.g., benefit corporations), for-profit social enterprise
organizations (e.g., hybrid organizations), multi-stakeholder partnerships or private regulatory
governance models (e.g., Global Reporting Initiative, Forest Stewardship Council), and shared
capitalism (e.g., ESOP-based cooperatives) (Kruse et al. 2010; Parker et al., 2014; Stubbs 2017).
A more critically oriented stream of research, however, highlights that such possibilities fail to
question the very ideological underpinnings and organizing structures and processes of corporate
capitalism (Banarjee, 2011; Fleming 2012) which lead to the harmful externalities (Reynolds,
2018). This stream, hence, calls for exploring organizing that is radically different from these
forms (Barin et al., 2017; Vijay and Varman, 2017). Heeding to these calls, a third stream of
literature explores alternatives to corporate capitalism that are largely rooted in democratization,
emancipation, justice, and ecological sustainability (Vijay and Varman, 2018; Parker et al., 2014;
Wright, 2010; Kothari and Joy, 2017).

Following this footprint, we are particularly interested in the struggles that the alternative
forms of organizing encounter to emerge and sustain within the hegemonic domination of
corporate capitalism that increasingly normalizes and institutionalizes neoliberal order as the
reality of (colonized) lifeworlds. The sites of the struggle could be any of the following:
workspaces, social movements, the state, and the civil society. The following are some thematic
examples.
-

A variety of forms of cooperatives has been explored as alternative ways and forms of
organizing that range from producer cooperatives to worker cooperatives. Many such
extant studies consider them as alternatives mostly based on sharing of legal and economic
ownership with workers (Kandathil and Varman, 2007). In the spirit of workplace
democratization, we are, however, more interested in the issues of worker governance
(Varman and Chakraborty, 2004) such as strategic and operational decision-making, policy
making bodies of workplaces, mechanisms of representations and attendant political
tensions in worker-owned and governed cooperatives (Webb and Cheney, 2014).

-

In the context of the rise of philanthropic capitalism and the increasing corporatization of
civil society organizations, we are interested in studies that consider civil society as sites
of struggles, where the state, the people and the market interact and the people wage
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emancipatory battles against the hegemony of the market and the state (Gramsci and Hoare,
1971).
-

What is the role of state, both as a form of governance and public policy making system,
in creating and organizing alternatives in the context of the consolidation of neoliberal 1
regime? Some examples in this direction include works on solidary economy (Eid et al.,
2001) and ecologically sustainable policies and practices which the state promotes and
helps sustain (Escobar 2011).

-

Another theme of interest is the initiatives and struggles related to the self-organizing
attempts of the communities, particularly indegenous and marginalized communities.
Some examples include works on radical ecological democracy (Kothari and Joy, 2017),
self-organizing of de-notified tribal communities (Shah et al., 2017), and critical works on
food sovereignty (Dunford, 2015). In addressing these themes, we encourage studies that
deploy conceptual stories and representations that inform alternative organizational forms
and processes of organizing. Such theories, for example, could be based on works of
Escobar (2011), Gandhi (2001), Ambedkar (Naik, 2003; Zene, 2013), Freire (1996) and
Ibarra-Colado (2006) or/and could relate to commoming (e.g., Bollier, 2014), radical ecofeminism (e.g., Tessman, 2009), social movement theories and histories (Snow et al., 2008;
Shah, 2004). We are also open to the critical examination of the forms of organizing that
have been popularly acclaimed as alternatives - political corporate social responsibility
(Whelan, 2012), multi-stakeholder initiatives (Pichler, 2013), and social enterprises (Dey
and Steyaert, 2012; Muntean et al., 2016).

Queries related to this track may be addressed to Dr. George Kandathil and Dr. Rama Mohana
Turaga: gmk@iima.ac.in, mohant@iima.ac.in

14. Gender, markets, and the Global South (Track Chair: Dr. Srinath Jagannathan)
Following Butler (1988), it is useful to explore a performative lens of gender and understand
how markets in the global south structure performances of gender. In contrast to the performative
perspective on gender, perspectives based on psychological beliefs work with attributes such as
confidence, assessment of self and others, willingness to collaborate with people from the other
gender and the internalisation of stereotypes (Bordalo, Coffman, Gennaioli, and Shleifer, 2019).
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Perspectives based on psychological beliefs assume the a priori existence of stereotypes or
differences in confidence. On the other hand, performative perspectives on gender contend that
stereotypes need to be repetitively and discursively performed for them to be tenable.
Consequently, stereotypes are never absolute and there are multiple discursive gaps where
intervention is possible.
Issues of gender must be considered in the light of democratic deficits in global governance
regimes, particularly in institutions such as the International Monetary Fund and the World Bank
(Soederberg, 2006). Powerful countries in the global north dominate the shareholding structure
and voting rights in these institutions which shape the nature of markets in the global south.
Corporate engagement emerging from global governance mechanisms have been described as
embodying gendered forms of neocoloniality (Ozkazanc-Pan, 2019). Corporate engagement with
policy in the global south has the potential to enact state capture exacerbating issues of job losses,
inequality and erosion of citizenship rights (Plagerson, Patel, Hochfeld and Ulriksen, 2019). The
current global policy consensus has produced a large category of disposable workers, most of
whom are women working in precarious conditions in the informal economy in the global south
(Fagertun, 2017).
In the context of gendered forms of inequality in the global south, Byatt (2018) argues that
neoliberal capital has appropriated feminism to advance the extraction of surplus. Byatt contends
that neoliberal capital relies on the indebtedness of women in the global south to propose their
access to financial markets through microfinance institutions to increase their purchasing power.
Neoliberal capital uses the fetish of female empowerment to advance discourses of female
entrepreneurialism to introduce women to networks of production and consumption which rely on
notions of an enterprising capitalist self. In the process, other alternatives based on feminist
solidarity and articulating a stance of resistance against neoliberal capital are interrupted. Feminist
solidarity, coloniality and neoliberal capital stand in a relationship of complex ethical and cultural
tension in many marketplaces in the global south such as that of surrogate motherhood where
women in the global south are willing to act as surrogates for parents in the global north (Deckha,
2015).
While women’s participation in markets in the global south signifies several ethical tensions
and social relations of inequality, there are several attempts by women to resist neoliberal capital.
Chandrasekara (2009) outlines how Sri Lankan women resist forces of global finance by
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participating in traditional communities of finance and solidarity that create social wealth.
Womens’ resistance against neoliberal capital takes complex turns as a range of factors such as
spatial mobility, cultural and economic independence and access to resources inform the outcomes
of resistance (Temudo, 2018). In Philippines, womens’ movements have taken militant turns to
contest the globalisation of neoliberal capital and target the national state to ensure that the market
based marginalisation of women is reversed (Lindio-McGovern, 2007). Womens’ movements
have contended that neoliberal capital has led to a stratified political economy where the global
south is subordinated to the interests of the elite in the global north, and women occupy the lowest
rung of the hierarchy in the markets in the global south.
In the light of the marginalisation of women in markets in the global south, and womens’
resistance against marginalisation, contributions can explore a range of issues. Some indicative
issues are provided below. These are by no means exhaustive, and contributors can make
interventions that touch upon other issues that are central to the theme.
-

How do intersections of caste, race, class and gender inform women’s participation in
markets in the global south?

-

What are the different forms in which neoliberal capital transforms markets in gendered
ways in the global south?

-

What are different marketplaces that have opened up with the advancement of
technology that structure ethical and political tensions related to the incorporation of
women’s bodies in these marketplaces?

-

How has neoliberal capital structured inequality for women in the context of markets
in the global south?

-

How has the discourse of women’s empowerment been discursively co-opted by
neoliberal equality to insert women in unequal ways in markets in the global south?

-

What are new organisational and institutional forms through which neoliberal capital
incorporates women into markets in the global south?

-

How do women construct social relations of solidarity to resist neo-colonial forms of
inequality that prevail in markets in the global south?

-

How do womens’ resistance discursively construct agendas to resist multiple forms of
inequality that marginalise them?
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-

How can gender and markets in the global south understood in terms of space,
economic and cultural autonomy?

-

How do womens’ movements engage with other social movements to democratise
markets in the global south?

Queries related to this track may be addressed to Dr. Srinath Jagannathan: srinathj@iimidr.ac.in

15. Historical perspectives on markets and development (Track Chair: Dr. Rajesh
Bhattacharya)
Markets have existed for millennia, but a society organized largely—though, never
exclusively— around markets is only three centuries old. One of the cultural conditions of
existence of a “market society” is developmentalism— i.e. the belief that there are unending
possibilities to “improving” economic life. Markets derive their legitimacy from the claim that
they work better than any other institution at enabling expanded production and consumption of
more and better commodities. However, “development” remains a vexed philosophical notion,
which has deep implications for political choices any society makes—e.g. the rising clamour of
the “degrowth” campaign in the wake of heightened awareness and concerns about climate
change).
Historicizing markets requires us to recognize a) that all societies rely, to varying degrees, on
market and non-market institutions (government, community, civil society associations etc.) for
production, distribution and consumption of goods and services, and b) that specific political,
economic and cultural conditions of existence (property rights, contract enforcement, law and
order, trust, belief system, economic and political rights etc.) must exist for markets to emerge in
a society. In short, markets are neither universal nor permanent social institutions and they are not
self-reproducing, self-regulating and self-stabilizing. Hence, markets must be understood in terms
of processes of their social reproduction—cultural representations, political articulations and
economic transactions. Throughout history, markets have seen rises and falls in specific spheres
of the economy. A historical approach to markets is thus integral to history of societies.
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We invite studies—both theoretical and empirical—which contribute to historical
understandings of the processes of (contingent) reproduction of markets as social institutions and
their “framing” as privileged institutions of development. Specifically, we welcome studies that
connect markets to economic inequalities, distribution of property, gender norms, social
discrimination, human-nature interactions, local or global politics, discursive interventions,
epistemes and doxas etc.

Queries related to this track may be addressed to Dr. Rajesh Bhattacharya: rb@iimcal.ac.in

Important dates:
Submissions open: 16 March 2021
Deadline for paper submissions: 30th November 2021
Notifications to authors of accepted papers: 15 September 2021 onwards
Conference registration opens: 15 September 2021
Registration closes: 15 December 2021
Conference dates: 16 to 18 December 2021
Submission guidelines:

Papers are to be submitted through the Easy Chair conference management portal. The submission
link for the ICMD 2021 conference is: https://easychair.org/conferences/?conf=ismd2021

•

As an author/reviewer/track chair, you will need to create an account on Easy Chair, if you
do not have one.

•

We invite submissions of short papers as well as full papers.

•

All papers should be submitted via the submission system to one (and only one) of
the conference tracks.
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•

If you are unsure about the track your paper will fit into, submit it to the “Other topics”
track.

•

The submission deadline is October 31, 2021.

•

Please make sure you remove ALL identifying information from the paper.

•

Papers should be submitted in pdf format.

•

Papers must conform to the style guidelines provided below.

Style
•

12p Times New Roman font

•

Double line spacing

•

A4 paper size

•

Margins: 25mm on all sides

•

Please keep footnotes to a minimum

•

Tables, figures, and appendices should be placed at the end of the document after
references. In the text indicate the place for tables and figures (e.g., Insert Table 1 about
here)

•

Include page numbers centered at the bottom of each page.

•

Heading 1: centered, bold, capitalized

•

Heading 2: left justified, bold

•

Heading 3: left justified

•

Citations

in

text

Macromarketing

and

referencing:

are

to

be

style

and

guidelines

from

Journal

of

used: https://us.sagepub.com/en-us/nam/journal-of-

macromarketing/journal200954#submission-guidelines

Length
•

Short Papers: 1500-2000 words, excluding references, figures, tables, and appendices

•

Full Papers: 2000-3000 words, excluding references, figures, tables, and appendices
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